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Further Explanation of Wheel Graphics
The PFCI-SMS quadrant-wheel graph (shown opposite on page 316) 
shows an overlay of commonly used voting demographics of strong and 
weak voters by candidate and ideology-party preference. The small wheel 
graphs below are enlargements of the middle or boundary zone that is 
found along the edges of the PFCI-SMS quadrant model. 

Those in the upper and lower right quadrants tend to be strong voters 
overall  but clearly different in their  candidate and ideology-party pre-
ferences.

In looking at the breakdown of conservative-moderate-liberal variations 
to republican, democrat, and other party affi liations, we can see  clear 
differences, especially between the upper left and lower right quadrants 
and between the upper and lower halves of this model. 

In looking at differences in candidate support between the inner ring of 
weak voters and the adjacent ring of strong voters, we can see relative 
changes in support by candidate. 

While much more can be said about this model, it is important to see 
how it is possible to overlay and map common demographics to values-
based typologies and that the values-based typologies provide a very 
useful visual analysis.
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Further Explanation of Wheel Graphics  
(Corrected from page 317 of the text)
The PFCI-SMS quadrant-wheel graph (shown opposite on page 316) shows 
an overlay of commonly used voting demographics of strong and weak 
voters by candidate and ideology-party preference. The small wheel graphs 
below are enlargements of the middle or boundary zone that is found 
along the edges of the PFCI-SMS quadrant model.

Those in the upper and lower right quadrants tend to be strong voters  
overall  but clearly different in their  candidate and ideology-party pre- 
ferences.In looking at the breakdown of conservative-moderate-liberal 
variations to republican, democrat, and other party affiliations, we can 
see  clear differences, especially between the upper left and lower right 
quadrants and between the upper and lower halves of this model. 

In looking at differences in candidate support between the inner ring of 
weak voters and the adjacent ring of strong voters, we can see relative 
changes in support by candidate. 

While much more can be said about this model, it is important to see how 
it is possible to overlay and map common demographics to values-based 
typologies and that the values-based typologies provide a very useful visual 
analysis.
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chapter 17

Healing and Evolution: 
Beyond Voting

his concluding chapter brings into clearer focus the need for America and 
its citizens to consciously (and with as little pre-judgment as possible) do 
more than just entertain the idea of fi nding avenues of commonality and 
resonance. The competing societal forces and civil upset we see at work 
today serve as signifi cant clues as we search for clear direction and a higher 

vision for the attainment of just governance, equitable livelihood, and peaceful co-
existence.

We are undoubtedly in the transitional throes of evolving our society and all 
civilization. As in all transitions, confusion is the embodiment of our process.  A 
New America offers new prospects, as a light at the end of a tunnel offers welcomed 
release from the unseen.

The three operating principles of Connection, Service, and Spirituality are all-
encompassing in their ability to break down old paradigms and systems that no 
longer serve us. We can create positive change if we so choose. Global awakening is 
possible if we so choose. It is entirely up to us.

T

“Connection, service, and spirituality provide a useful model for a higher common 
denominator for society that is very removed from the worn out traditional 

conservative paradigm that is continually pushed to divide (and conquer) society by 
the powers that be.”
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Positive Change
What is perhaps most obvious given all of the IOOW-2000 data is 
that it highlights many of the challenges before us. Clearly we need a 
coherent strategy that develops a plurality of public interest and voting 
involvement. No amount of traditional public policy analysis can fi nd 
suffi cient common ground here either. The sheer complexity and cost 
of running research of this type is beyond most socially and spiritually 
progressive political campaigns.

Those people who preferred another candidate (or none) over Bush, 
show that they are at least thinking along some other line of thought 
than what has come to publicly dominate our society. Clearly half of the 
electorate did not support the current regime and what it has come to 
represent. Additionally, nearly half of potential voters do not support the 
overall system (whatever that may mean, is of course, unique to each 
person). Many of the non-voters have been what is superfi cially known 
as traditional religious or spiritually-oriented – a concept that does not 
always equate to conservative and reactionary. 

To those people who oppose the Bush administration, it is easy to 
make the mistaken conclusion that the Democratic candidates must 
therefore represent the hopes and aspirations of those people who voted 
Democratic. Not so. What we see here in the two dominant party’s 
candidates is merely a refl ection of woefully inadequate choices – framed 
by a voting system that is fundamentally fl awed or worse. 

In contrast, we are saying that it is possible to create a new social 
movement based on some of the most evolved initiatives and create a 
new political movement. 

While it is obvious that cooperation and coordination must exist between 
a broad social movement and a political organization, it is essential 
they be given “separate lives.” Without well-defi ned and appropriate 
boundaries between them, the danger remains that political factions 
will naturally want to control a social movement to support electoral 
and legislative initiatives – and a social movement would allow itself 
to become subsumed by political personalities and policies. The social 
factors must have their own energy to build strong roots at local and 

Chapter 17 At A Glance
Healing and Evolution: Beyond 
Voting

• Positive Change

• Global Awakening

Voting and the Connection, Service, and 
Spirituality Indexes
This illustrates the relationship between the 
presence of connection, service, spirituality and 
voting likelihood in the 2000 election. Those who 
are most oriented to “spirituality” and who have 
little relationship with “connection” or “service,” 
are not strong voters. This is not surprising as 
their primary focus naturally tends to be less 
“worldly.” It is where we see a balance between 
strong spirituality, service, and connection that 
there is the greatest participation. Overall, it is the 
presence of “connection” that most closely relates 
to voting participation. The outlying group least 
identifying with any of these three factors is one 
of two groups discussed in Chapter Six as “social 
inertial ballast.”
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regional levels, as well as to develop strong ties across all communities of 
interest and do so across the planet.

We do not pretend to have all the answers, but offer this as part of our 
contribution toward developing workable social and political strategies 
that operate at a higher common denominator, one suffi ciently above 
society’s “background noise,” but not too far removed so that it can 
engage with large numbers of people.

Chapter 11 introduced a conceptual and statistical model that could allow 
a majority of Americans to move up and beyond a decaying old paradigm 
that threatens to take everyone down with it. Graphics from that chapter 
are again provided here.

We keep returning to this simple model of Connection, Service, and 
Spirituality (CSS) as a way to embrace a larger whole and to seek possible 
vectors that can connect people broadly. Within that context, people can 
be communicated with and connected to in ways more specifi c to their 
unique makeup. This model offers insight into practical strategies that can 
address and potentially involve 84% of society in a positive way.

It is important to emphasize that voting, while it is important, is not all there 
is to healing and evolving America to its real potential as an enlightened 
society. In the context of this section, voting is more important as an 
indicator and a refl ection of social tendencies. To put it more plainly, this is 
not about mobilizing voting blocks according to typology. The CSS model 
provides us with a new model of societal connection that is very removed 
from the worn out traditional conservative paradigm that is continually 
pushed to divide (and conquer) society by the powers that be.

It is worth noting that Gore and McCain registered more strongly among 
those people who placed in the group that is the intersection of all three 
of these factors – Connection, Service, and Spirituality – a group that is 
by far the most likely to vote. As we might expect, the SCT type tended 
to prefer McCain and Gore in the 2000 election. This group also includes 
a high component of pre-boomer-aged Americans – especially women. 

In contrast, the younger X and Y generations who were least interested 
in any of the candidates or voting are a large component of those 
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outside the boundaries of the entire CSS model. While it is not in the 
least appropriate to conclude that the pre-boomers are to be written off, 
it is appropriate to raise the alarm at this disparity between those people 
in our society who generally may well be the most mature and evolved, 
and the gulf that apparently exists between them and younger people 
with whom they should most be working.

Simply speaking, as a generational matter, building strong ties with those 
who are youngest may well provide the greatest infl uence on those in the 
middle: the baby boomers. Despite small but keenly dedicated segments 
of the baby boomer generation, generally speaking, this is one of the 
most self-centered and irresponsible generational groups in our history. 
(A substantial but small portion of boomers were involved and aware of 
the changes in culture and consciousness around the ‘60’s and 70’s. For 
women early on, this was diffi cult because the political side of things 
were male-dominated.)

Those people in the centrally overlapping group, as well as those in 
the Spirituality and Service group, include the highest components in 
agreement with global awakening and its potential for extraordinary 
change. This central group also includes an interesting mix of Social 
Traditional – Religious Conservatives and those who clearly are more 
open and expansive in their worldview. In contrast to most social 
traditional – religious conservatives, the SCT type is generally opposed to 
the death penalty.

When viewed through the “lens” of The 8 American Types, we fi nd an 
interesting mixture of SCT, CSE, and ETV in the central nexus of the CSS 
model. The more traditional social perspectives of the SCT group lend 
it  the greatest potential to bridge to many of the ETV who remain open 
to new ideas and are genuinely concerned about the future of humanity 
– particularly those ETV who are high PFCI. While most ETV types are 
naturally strong on the STRC index, there are those who are not and 
more than a quarter are in the middle zone.

In addition, there are many shared values and beliefs between this 
central nexus group and their closest allies – the Connection-Spirituality 
and Service-Spirituality groups – thus including the upper left portion of 
the PFCI-SMS quadrant with elements found in the lower right portion. 
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Consequently, fi ve of the 8 Types are bridged: SCT, CSE, ETV, WNL, and 
PA. Signifi cantly, it is through the PA and CSE types that younger people 
in the Gen-X and Gen-Y ages can be reached. Global awakening will play 
an important role in providing one of a few broad contextual umbrellas. 
It can be an important attractor to “wake up” many of those in the CC 
type as well, given their religious-spiritual tendencies.

The next likely allies would be those in the CMW type who are genuinely 
interested in positive change and positive values and who are not 
attracted to division and polarization. 

As was extensively highlighted in Chapter 11, Connection, Service, and 
Spirituality are the motivating keystones that can help all of us move 
toward the enactment of a higher vision for humanity. Connection is 
achieved through unconditional positive regard for all living things, 
including our planet. Service affords each of us the ability to do for others 
that which they may not be able to do for themselves – and  considers 
each person worthy of our investment on all levels of consciousness. 
Spirituality is trans-religious in that it is an innate imperative within all of 
us and is not the exclusive province of a few self-chosen leaders who use 
religion as a commodity for social control.

As we have discussed before, Religion and Spirituality are not the 
same. This is true both in the minds of the American public as well as 
demonstrated by important differences between people who ranked 
very high in a composite of spirituality factors and those who ranked 
very high on measures of traditional religious factors.

While Bush attracted a majority of traditionally religious people, McCain 
and Gore attracted a majority of spiritually-oriented people who also 
cared about the state of the world and wanted to work toward a positive 
future. Now this doesn’t mean that these candidates’ and their campaigns 
made this difference. Clearly they did not: These values and beliefs 
were already in place in our society.  These candidates represented an 
alternative to what the Bush campaign represented to people relative to 
what they valued most.

Since this section has a focus on politics, it is should be obvious from 
the foregoing, that it is quite feasible for a national campaign to succeed 
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that clearly distinguishes itself with the qualities of love and compassion, 
cooperation and interconnectedness, caring for the health and well being 
of ordinary people and the planet, and genuinely embrace a spiritually-
elevated world view without pandering to superfi cial religiosity. Such a 
campaign could not afford accept support from the mega-corporations 
and the power elite. In turn, a majority of Americans  would respond with 
their ballots and those who have lost interest in the “system” would fi nd 
a reason to vote. Perhaps today, American society would be far different 
and the rest of the world could fi nd better reasons to look to America for 
a more positive future.

As we have expressed earlier in this book, “America is a society whose 
strength is based in part on the hopes and aspirations that arise from a 
longing for enlightenment and compassion. …What choices will Americans 
make to tap this enormous potential?”

Global Awakening
Global awakening is relatively free of religious dogma and religious 
institutional association. It is also something that is embedded in nearly all 
the main religions. Additionally, it can be a way to bridge many religious, 
as well as non-religious, people. When considering the questions focused 
on global awakening, “…global awakening is taking place” and “…that a 
social/spiritual awakening will make the world a better place to live in ten 
years,” 71.5% of U.S households agreed with either or both of these. 

It is revealing that so many people identify with and aspire to a global 
awakening – something that is not in our common language. Global 
awakening crosses party lines and voting likelihood, religious divisions, 
and most demographic factors. It is clearly an important part of our 
highest common denominator and represents a powerful attractor 
bridging those who are less engaged in society as a whole to those who 
are more engaged.

Of the 8 Types, four – WNL, SCT, PA, CC – all agree with both questions 
– that “…global awakening is taking place” and “…that a social/spiritual 
awakening will make the world a better place to live in ten years.” These 
four types make up 47.4% of U.S. households – ones that are most 
likely to support alternatives representing an awakened society for a 
positive future. These four types also account for over half (54%) of all 
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those people not likely to vote. In addition, the CSE group has a positive 
association with global awakening when looking out over ten years, thus 
fi ve of the 8 Types support global awakening in some fashion.

This suggests that global awakening, properly presented as a national 
concept, perhaps in conjunction with a social initiative such as Decade of 
the Heart, can be used to attract many concerned people who currently 
do not see much reason to be involved in national-level matters, including 
voting in presidential elections. One of the strong relationships to non-
voting is a singular focus on spirituality without the balance of connection 
and service. Given its implicit and explicit ability to connect people 
and to encourage people serving others’ needs, global awakening is an 
important bridge in reaching less likely voters, as well as likely voters

Focus on awakening to higher consciousness, with its positive social and 
spiritual connotations, represents an important factor in any positive 
future-oriented social movement or political campaign.

Voting in elections at all levels of governance has been a struggle for 
many groups who at some time in our history have felt the coldness of 
disenfranchisement. It has become one of the most basic mechanisms 
by which we can enact change, institute organizational support and 
restraint, and activate initiatives in the service of greater humanity. 
What has not been focused on or supported by prior elections are the 
true values and beliefs upon which Americans make their decisions. 
Emotional harpstrings have been plucked with skillful drama to sway 
various segments of our society to vote one way or another. Short 
term and superfi cially, it may appear to work. However, this method of 
infl uence and control fails to feed the people’s deeper, higher, and truer 
values.

Everything that has been put forth in A New America points to the fact 
that our current election process and demographic polling systems do 
not refl ect or meet the true needs of American society. This means 
that what we currently have in place has become one-dimensional and 
therefore, outmoded. We cannot expect to create something new and 
viable utilizing the same old apparatus.
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Our current voting system and its accompanying structures cannot 
possibly meet the needs of the movement toward our higher potential. 
Now is the time for Americans to reassess the effi cacy of our voting 
system – before it is too late. Now is the time for us to reactivate our 
innate drive toward something greater – something more expansive – a 
positive future in the present.

As Chapter 11 and Part Four show, the 8 Types comprising American 
society demonstrate the unity within our diversity. By understanding 
this core facet of our society, we have the option of connecting in ways 
previously unacknowledged. This opens the door of opportunity for 
individuals, communities, our nation, and the global community to 
break through our fears and biases to see that we are connected via an 
extraordinary matrix. We are, after all, spiritual beings having a human 
experience.

The act of voting is but one mechanism by which we can express 
ourselves. For those who don’t vote for whatever reason, A New America 
profers new information to invigorate our entire election process. Each 
vote is one voice heard. Every voice is integral to a highly functioning 
society wherein the highest aspirations of humankind are at the heart of 
every thought and action. Global awakening is our providence if we so 
desire.
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Our likely future potential

Where we could be now if we so choose

Our distant past

Our current situation
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